om0 PG-877

v Semester M.B.A. Degree Examlnatlon, July 2017 .
| - (CBCS) :
"MANAGEMENT ,
- 4.3.1 : Strategic Brand Management
‘TimeV:_,3Hours, i u , ‘ - - : ' Max. Marks:70
" Instruction : Answerall Sections.. '

' SECTION-A

~Answer any'five of the foIloWing. Each question carries five marks. (5x5=25)

_L

Bneﬂy describe the stages in Product Life Cycle o |
: '.2; Explain the concept of Brand Equity by Kapferer Brand Identlty Prozen model
-:3. Explaln Brand Leveraglng and Brand Loyalty ‘v .
4. | Whatis Brand Positioning ? Explam the types of Brand Posmonlng '
5. Whatis lnternal Brandmg ? How does it mfluence the Busmess Brand Strategy
6. Bneﬂy describe the components and attributes of a Brand.

7 What are celebnty endorsements ’7 Why isita popular strategy in India o

' SECTION B
" Answerany t'hree of the followi-ng. Each question' carries.ten ntarks. . | (3x10=30)
| 8 Explam the dn‘ferent stepsin strateglc branding process. | » |
9. How can social media be used to buﬂd a brand ? Explain with an example
SRR (V) ‘:mt;tmt*haeomnpoaotaematkatattract\lpoeec with, r-m:;cpeto AU 'toaem'ndtaa
11. How can a Brand be made strong ? What are the sources of Brand Equity ? |
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12. CaseStudy (Compulsory).  (ax15=15).
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*Nike brand strategy is to build a powerful brand — so powerful that it inspires
fervent customer loyalty from people literally ail over the world. This is because
 Nike advertising uses the emotional branding technique of archetypes inits . ;
~ advertising — more specifically, the story of the Hero. It's an age old tale, a tale. e
~ of a hero pitted against a great foe and after a great struggle, emerging triumphant.
In a way, you could say that Nikes marketing strategy is thousands of years old,.
and has been inspiring customer loyalty the entire time. ' | -
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~inspiring customer Toyalty DY SMgiig OUL Il SxXteThar erierty, T pults U
stops and focuses on an internalfoe —our laziness. Nike advertising knows just
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<20 Howwnuld it inflignce noucnstomer Jovaglty ?




